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Starter
· When you buy your first car – what colour will it be?  ______________
· What if you could only have one colour, what if there was no choice?
· ___________________________________________________________________________

   
          Write a definition of production orientation here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
When is product orientation appropriate?
[image: Dental braces - Wikipedia]
· Product orientation is appropriate when;
· There is little competition in the market, the business can make what suits its production ____________________
· When there is limited consumer knowledge e.g. dental fixtures, braces etc.
· When there is low disposable income of consumers, when funds are limited customers will buy what is __________________
More product orientation examples
· Apple create iPhones and iPads and create innovative products, but they create and make what they can, not what consumers want
· This is because consumers may not know what they want from technology that has not yet been invented!
· Also consumers may want what is not yet possiblee.g.


[image: ]Product orientation – Gillette




________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Write a definition of market orientation here:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Why is ASDA chosen by you an example of market orientation?
















Benefits to business of effective market research:











Benefits to a business of researching their market:
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What type of orientation is this?





Write a definition of primary market research here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: ]What is primary research?


· Primary research is new / original data gathered by the researcher 
· The information does not yet exist, so it could not be found on the Internet, the business website or anywhere else
· This is brand new data which the business will gather about their product or service
· They will use this data to make specific decisions about the business; perhaps a new product or a new market

Primary research – asking a customer’s opinion, have you ever participated in a survey or questionnaire?
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Primary Research methods:
	Questionnaires (surveys)
	



	Observation
	



	Customer interviews
	

	Test Marketing
	

	Focus groups
	



 Write a definition of secondary research here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Secondary research methods:

	Government Sources
	


	Trade Publications
	

	Market reports
	

	Internet sources
	

	Newspapers / Magazines / TV / Radio
	




[image: ]                           Qualitative research



· Seeks to gather and explore feelings and thoughts about a product from consumers
· Information gathered by;

*
*
*

[image: ]
Quantitative research 


· Involves gathering data and measuring __________________
· Data displayed in charts, graphs, as statistics and ____________________
· Questionnaires written to gather numerical data – e.g. number of _______________________________ who bought 4 pints of milk twice a week
· Quantitative research asks questions to a large sample – to provide _______________ and useful data for the business


Research: Limitations of market research
· Limitations of market research are human behaviour, sample size and bias. 
· Market research depends on the response of customers who participate, for example those customers that take the time to fill in the survey
· What is bias? Research and find out how it could negatively impact survey results










Sampling
· Sampling is the process of choosing the right people to be part of the research
· What kinds of respondents would Whiskers the cat food manufacturer want to answer their surveys in terms of:
A
B
C
D
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Sample size
· A sample size is the number of ________________________________ who are ________________________ during the research
· The sample size needs to be _____________________ enough that the data has statistical ______________________ and can be useful to the business for _________________________ making

Bias
· Bias is when research __________________________ cannot be ______________________________ because of the way the research has been carried out. This can be through;
· _________________________ bias 
· Biased _____________________________ e.g. “You really like shopping at the co-op don’t you?”
· ________________________ bias e.g. They already use a different product or work for a marketing company








Websites
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Social networks - twitter
· Twitter can be used to support marketing research – by searching for trending hashtags to see emerging trends
· It can also search a business name or a brand name to find out quantitative information about customer perceptions
[image: ]


[image: ]Business databases


· Large supermarkets use all the data from their loyalty schemes to build huge customer databases
· This information can be used to target customers likely to buy at the store e.g. customer satisfaction with bakery products at Morrison's
· What information does Experian gather?







Write a definition of market segments here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Segmentation by location
· A business may decide to sell its product in just one country, one region (like the Midlands), or in an even smaller area
· A business may target its product at rural rather than urban areas
· [image: ]A business may target its products depending if the market area is hot (Lanzarote) or cold (Norway)
Do you think these products are aimed at hot or cold countries?











Which location segments are these products aimed at? 
	[image: ]
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[image: ]Market segment demographics
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________




Segmentation by lifestyle
· Customers can be grouped according to the way they lead their lives and the _________________________________ they share
· For example, young professionals may drive a sports car because of the image they want to project 
· Parents might want the same things, but have to provide for their children, which is a large extra cost. They will need a family car to suit their ____________________________
Segmentation by lifestyle
· A business may decide to segment the market according to lifestyle
· This may be a combination of; values attitudes, perceptions, beliefs
· This may also include hobbies and interests
· This may also include family situation (living on own or living with five kids)
· Can you explain how the two travel websites show different lifestyle segmentation?
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Segmentation by lifestyle – look at the 4 photos and describe the lifestyle segment that the holidays are aimed at. Try and say more than just the age of the segment, what kind of lifestyle do they enjoy?


Segmentation by income
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What income groups are these products aimed at?








[image: C:\Users\Sarah Hilton\Downloads\photo-collage (9).png]





















Segmentation by age
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What segmentation age do you think these products are aimed at?
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Discussion – can you explain why Kellogg’s has so many different brands in its portfolio?  Why don’t they just produce one cereal and we all have to eat it?
[image: Image result for kellogg's range]





_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Segmentation by gender
· Many products are aimed at either men or women
· A business may produce or adapt its products to ensure they can be marketed effectively
· For example these razors made originally for men now adapted for women
· Notice the use of blue and pink in packaging so customers know which one to choose
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From Edexcel

a) Product and market orientation

b) Primary and secondary market research data

* (quantitative and qualitative) used to:
« identify and anticipate customer needs and wants

* quantify likely demand
* gain insight into consumer behaviour

c) Limitations of market research, sample size and bias

d) Use of ICT to support market research:
* websites
* social networking
* databases

e) Market segmentation
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“I found it easy to use
once | had read the
manual.”

“] was really pleased
with the customer
service in the shop.”




image10.png
.+||| %III‘I





image11.png




image12.png
Lorraine Rulli George Eustice Jedi Pfizer Dave Chappel
#ChampionsLeague Layla Keita HMS Sheffield Chris Rock Geo

Celso  Crossrail ~ #DerryGirls Jota Reds JaMorant Erin  Andy Murr
lay  Elizabeth Line  Pau Torres Elsa Paddington Aiden Local Conservatives
nsonOut100  Packers #MoonKnight Han Solo BT Sport Isabel Redmen ¢
ue One  Jake Lockley — #LT22UK  Suggs Villarreal = #wednesdaythought Robbo  Re
py Anniversary ~ Darth Vader ~ SCOTUS  European Royalty ~ 4th of May  Churchill  Jaylen Brow
Good Ebening  Giannis  Marilyn  Peter Walton ~ Eid Mubarak  Labour ~ #RoeVWade  Blake Lively
fumphrey Munich America #ObiWan Baresi Nick Ferrari Wiggins  #nffc Supreme Court C
s Wandsworth Bucks 90s Heardle Konate Boston #PoliticsLive Saliba #r4today #LocalElections2022
oming  The Empire Strikes Back  gracie  Madeley  Richard Madeley  kieffermoore  Anakin  Boba Fett  #FFBWe
ality Monsters ~ #RoseWednesday ~ Ryan Moore ~ Reid  #WednesdayMotivation ~ Chester ~ Vader  Grant Williams
amovich Moreno Dillon Brooks #WWENXT COME ON YOU REDS Albiol Wes Streeting Prem Seahawks sadio Bivo
1an Johnson freedom pass #CostOfLivingCrisis #DeppVsHeard Thoughts Of June Surridge 3q henderson Vikings. Ste
#3650verUnder Cheshire Oaks Lino Stuart Atwell Freedom Pass scott parker Bucs Craig Gordon Death Star steve mx

SortStarsinFilmOrSong Pope Canelo Brooks #MenToo #NFFC #BOUNOT Luke Skywalker Moore Crouch Roman




image13.png
"o\‘h

MDI’\'ISO“S

ssssssssssssssssss
Mrs R Maltby a




image14.png




image15.png
CHESTER

Q—





image16.png




image17.png




image18.png




image19.png




image20.png




image21.png




image22.png




image23.png
Adult only holidays
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dentify the correct word to put in the gaps:

A pizza restaurant designs new flavours based on ingredients they
have to hand, this is orientation

A pizza restaurant designs new flavours based on a survey that they |
gave customers, this is orientation

A pizza restaurant looks online at the menu that their closest
competitor has on their website, this is research

A pizza restaurant gives customers a survey to fill out while waiting
for their pizza, this is research
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YOTEL

YOTEL is a’micro’ hotel brand found at London Gatwick, London Heathrow and
Amsterdam Schiphol airports. Each hotel has a 24/7 automated check-in and between
30 to 50 ‘cabins’ with luxury bedding and free Wi-Fi. Cabins are bookable by the hour,
often with different guests using the same cabin over a 24-hour period, all of which have
to be serviced by YOTEL staff.

Occupancy rates are high. YOTEL claims ‘a first class hotel experience at an affordable
price’in a highly saturated accommodation market.

YOTEL has generated significant demand from corporate travellers, and won
Business Hotel of the Year in 2009.

In 2011, the company expanded its market and opened a 669-cabin hotel in
Times Square, New York City, with a 4th floor space that includes bars, a restaurant,
lounge and the largest hotel terrace in NYC.

YOTEL continues to be a niche market product. It plans to open a 600-cabin hotel in the
centre of Singapore in 2018, plus larger airport venues worldwide.

(Sources: adapted from www.yotel.com and www.businesstravelnews.com/)
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YOTEL has announced its plans to expand in city centres and in airports.

(d) Explain how YOTEL could use primary market research to support its decision
to expand.
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What is meant by market segments?





image33.png
Peer / self marking grid for 2 mark essay
guestion

Mark
Knowledge 2 Giving a correct definition, award 1 mark
Adding some development, extra information, or an example, award 1 mark
Max 2 marks

Examples of peer review comments:
What went well: You gave a correct business definition
Even better if: You had developed your point, or given an example
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What is meant by market orientation?
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Ryan Daniels started Hydra Creative, a company that provides services including bespoke
website design, online advertising and business stationery design. It makes use of business
to business (B28) marketing.

High demand caused Hydra Creative to grow rapidly. Ryan needed to take on employees
to cope with the workload and quickly changed from being a sole trader to a private
limited company with his wie, Gemma, as a shareholder and director. He now has 18 team
members and offices in Sheffield and London.

Responding to customer feedback, Ryan and Gemma have improved promotion of the
company, ensuring that sales for traditional services, such as stationery design, do not fall
into the decline stage of the product life cycle.

Gemma stated; “more and more businesses are turing to search engine optimisation
(SEO) to promote themselves online. We have updated this paid for service which helps to
position our clients’ businesses higher in search engine results.”
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Explain how market orientation could benefit Hydra Creative.

(4)
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Peer / self marking grid for 4 mark essay
guestion

Knowledge 1 Giving a correct business keyword definition, understanding of the question
Award 1 mark

Application 2 Applying the answer to the business in the question. Not just a name drop, has to be about
the product, the market, the objectives or the situation given.

Somewhat applied with some general comments — only award 1 mark

Very well applied and all about the case study — award 2 marks

Analysis 1 Chain of reason, ‘this means’ or ‘which means’ or ‘because’ o ‘therefore’ which is logical
and fully developed. Explaining the consequences.
Award 1 mark

Examples of peer review comments:
What went well: You gave a correct business definition and applied your comments to the case study
Even better if: You had more analysis or a complete chain of reason
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