OCR GCSE business (J204)

2.1 The role of marketing

Lesson objectives

* To be able to discuss the purpose of marketing within business

* The purpose of marketing within business

* The importance to a business of identifying and understanding its customers,
informing customers, increasing sales

Starter

*  What was the last item you bought and why did you buy it?

+  What factors influenced you e.g. price, advertising?

+ Are you pleased with your purchase or do you have any regrets?




Definition: Marketing

Identifying

Predicting

Satisfying

Profitably




The importance to a business of identifying and understanding customer’s

needs and wants
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The purpose of marketing: informing customers




The purpose of marketing: increasing sales
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The purpose of marketing: increasing sales




Promotion

Advertising

Emotional advertising




Online sales

Discounts




. “70% off your first order” is an example of what kind of marketing?

. The John Lewis Christmas penguin was an example of what kind of

marketing?

. Black Friday is an example of what kind of marketing?

. What is the purpose of marketing within a business?




The Ford Motor Company Ltd

The Ford Motor Company Limited (Ford Motors) is a global manufacturer of a range of vehicles
including cars, vans, trucks and buses. Ford Motors has been one of Britain’s best-selling car
brands for over 30 years, with a range of models including the KA, Fiesta, Focus, Mondeo and
Galaxy. The company’s large range of products includes models that differ in size to meet the
individual needs of different market segments, including eco-friendly small cars, family cars, sports
cars and 7-seater people carriers.

Ford Motors carries out a lot of market research when developing new car designs and uses both
primary and secondary research. This ensures that new car designs and models meet the needs
of potential customers.

Each model's sales levels are regularly monitored against the product lifecycle.

Explain the purpose of marketing within Ford Motors.




